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Course Information:




Department:

Business and Technology
Credits:


1 Occupational 
Semester:

Fall and Spring 2017-2018
Instructors:

Ms. Gullikson & Ms. Sakthikumar
Course Overview 
Introduction to Marketing is a course for students interested in business.  Those enrolled in the program will be eligible to participate in DECA, a national association of marketing students.  Participation in DECA will develop your leadership skills at a variety of levels.  The Program of Work 18-19 document will be handed out shortly and will introduce you to the conferences, competitions, course work, chapter work, school activities, and fundraisers that DECA will participate in this year. Every student must pay the $30.00 DECA dues fee in September and attend the AREA conference in January which is approximately $60. 
Course Objectives


1. Examine marketing theory 

2. Develop marketing concepts
3. Analyze marketing situations

4. Analyze demographic forces 

5. Analyze social/cultural forces 

6. Analyze economic forces 

7. Analyze political/legal forces 

8. Analyze competition 

9. Analyze technological forces 

10. Examine international marketing 

11. Examine target markets 

12. Examine market potential 

13. Conduct marketing research 

14. Determine product strategy 

15. Determine pricing strategy 

16. Determine promotion strategy 

17. Determine distribution strategy
18. Have fun!

Resources Used

Written:

· Marketing Essentials Text
· Topical packets
· Topical books

· Topical role-plays

· Newspapers and periodicals

Multimedia:

· Videos

· The Apprentice season 1
· PowerPoint presentations
· Internet

· Business simulation
Materials Needed 

· $30 DECA Dues

· 2” 3 Ring White Binder
· 10 Dividers with Removable Tabs

· Lined Spiral Notebook 
Grading: 





Scale:


Assignments/Projects:  
 30%


          
A = 93-100%


Tests and Quizzes:
 40%


            
A-= 90-92%



Final: 


 10%



B+= 87-89%


Participation: 
 
 20%



B  = 83-86%


Total:


 100%



B- = 80-82%









C+=77-79%









D+= 67-69%









D  = 63-66%









D- = 60-62%









F   = 59% and Below
In order to receive an “A” students must attend the one day DECA Area competition in Bellevue, Washington. 

Attendance and Participation: 

Students who expect to succeed in this course must attend and participate. I expect students to be in class, prepared and ready to participate on a daily basis. In order to receive full participation credit, students will be given a list of chapter activities to participate in. Students must earn 5 DECA Hours a semester. Additional hours will be extra credit.   Additionally, tardiness and unexcused absences are unacceptable and will affect your participation grade.  
Tech Prep College Connections Program:

This course is Tech Prep College Connections approved and articulated with Bellevue and Shoreline Community Colleges. Students who demonstrate proficiency of the college course competencies with a ‘B’ (3.0) or better grade, may be eligible to earn college credit through the Tech Prep program. During the (semester/year) all of the college competencies will be covered in class. Students must register online using the statewide enrollment and reporting system http://sers.techprepwa.org and also are required to pay a non-refundable $46 annual consortium fee to earn college credit through the Tech Prep College Connections program (http://pay.techprepcc.org). Students MUST register for Tech Prep college credit while they are enrolled in the high school course.

Questions?  Contact the Tech Prep College Connections office at: techprep@bellevuecollege.edu or 425-564-6158.  Please also visit the Tech Prep CC website at: www.techprepcc.org. 

Introduction to Marketing Course Topics
2017-2018
MARKETING ORIENTATION

Program overview and classroom management

Student Introduction Project

Tech Prep Credit, DECA, National Pre-test
THE WORLD OF MARKETING
Marketing and the Marketing Concept 
Fundamentals of Marketing 

Marketing Planning

Market Segmentation 

MARKETING INFORMATION MANAGEMENT

Marketing Information

Issues in Marketing Research

The Marketing Survey 

ECONOMICS

Understanding he Economy
International Trade

The Global Marketplace
BUSINESS AND SOCIETY
The Free Enterprise System

Traits of Private Enterprise

Business Opportunities 

Legal and Ethical Issues

Government and Laws

Social Responsibility and Ethics 


SKILLS FOR MAREKTING 
Basic Math Skills
Communication Skills

Technology for Marketing 

Interpersonal Skills 

Management Skills
SELLING
The Sales Function
Sales Careers 

Preliminary Activities

First Steps of the Sale
PROMOTION
The Promotional Mix
Types of Promotion 

Visual Merchandising and Display 

Display Features

Artistic Design 

Advertising Media

Media Rates 

Elements of Advertising

Advertising Layouts

DISTRIBUTION 
Channels of Distribution 
Distribution Planning

Transportation

Inventory Storage

The Role of the Buyer

The Purchasing Process

Stock Handling

Inventory Control 
PRODUCT AND SERVICE MANAGMENT
Branding

Packaging

Labeling
Warranties

Credit
ENTREPREUNERSHIP AND FINANCE
Entrepreneurship

Business Ownership

Business Risk Management

Handling Business Risks

The Business Plan

Marketing and Financial Plans

Financial Analysis

Financial Statements 
SPECIAL TOPICS 

As directed by teacher

Product Presentation

Objections

How to Close a Sale

Customer Satisfaction 

Using Math in Sales 
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